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In the month of March which marked the end of the academic year at R.C.Patel
English Medium CBSE School, Holnanthe. Various activities and celebrations were
organized under the able guidance of the School Principal, Ms. Bhoomika Garg. All
the teachers contributed their best efforts to make all the functions and activities
successful, and the students also participated with great enthusiasm. The activities

that were organized are as follows:

1. 7' — 20" March.2024 — Annual Examination.
2. 27" & 30" March.2024 — Open House- Term-2.
3. 21%t— 30™ March.2024- Campaign for Admissions

“The function of education education is to teach one to think intensively and to

think critically. Intelligence plus character- that is the goal of true education.”-

Martin Luther King Jr.




R —— ANNUAL EXAMINATION

“If you work hard enough and answer yourself, and use your mind and imagination,

you can shape the world to your desires.”- Malcolm Gladwell
The annual examination for the
academic year 2023-2024 was
conducted at R. C. Patel English
Medium CBSE School from 7% to 20™
March under the visulance and
guidance of the school Principal Ms.

Bhoomika Garg. The examination

aimed to assess the academic progress,
understanding , and application of
knowledge among students across
various grades. The examination was
structured in accordance with the
curriculum guidline provided by the
CBSE.

Durring the examination invigilators

ensured the integrity and fairness of




the examination process and the examination were conducted according to a
predefined schedule to maintain consistancy and efficiency.

“ Self- belief and hard work will always earn you success.”’- Virat kohli

“Excellence is the gradual result of always striving to do better.”

At R. C. Patel English Medium CBSE School, we prioritize transparency,
engagement and collaboration between teachers, students and parents. In line with
this ethos, the school is delighted to announce the introduction of Open House event
for the annual examination. This initiative aims to foster a deeper

understanding of students academic progress, encourage

constructive dialogue, and strengthen
the bond between all stakeholders

within our educational community.

With this positive thought School has
arranged the Open House for
primary and secondary sections on
27" and 30™ March under the
guidance of Our esteemed principal
Ms. Bhoomika Garg.
All parents are invited to attend the Open House. Students

are also encouraged to accompany their parents. Class teachers has handover




the progress cards to the parents. Informative session was conducted by subject
teachers, providing insights in to the examination format, evaluation criteria and
strategies for academic success. Private consultation with teachers was also available

for parents who wish to discuss their child’s academic progress in depth.

20t — 30t March Campaign for Admissions

“Discipline is the bridge between goals and accomplishment. - Jim Rohn

The endeavor to attract prospective students and secure admissions is a vital aspect

of any educational institution's growth and sustainability. Crafting an effective
campaign is crucial to reach out to
potential applicants, communicate the
institution's value proposition, and
ultimately increase enrollment. This report
examines the key components and
strategies for a successful admissions
campaign, focusing on both traditional
and innovative approaches to maximize

outreach and impact.

To enhance the admissions in the
school, R.C.Patel English
Medium School has arranged the
campaign program in the nearby
villages under the guidance of
the esteemed principal Ms.
Bhoomika Garg.

The objective behind it is to

increase awareness and visibility

of the institution among

prospective students, to highlight

the unique features and strengths of the institution to attract qualified applicants, to
streamline the admissions process and provide support to prospective students
throughout their journey and to achieve a higher conversion rate from inquiries to
admissions through targeted engagement strategies.




A well-executed admissions campaign is essential for attracting and enrolling
qualified students, thereby contributing to the long-term success and sustainability of
the institution. By adopting a strategic approach that combines market insights,
branding, multichannel marketing, engaging content, personalized communication,
and continuous evaluation, educational institutions can enhance their
competitiveness and achieve their enrollment goals.

“A dream becomes a goal when action is taken towards its achievement.”




